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The Business
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AB Dynamics designs, manufactures and supplies 

advanced testing and measurement products to the 

global automotive industry for vehicle suspension, 

brakes and steering systems 

Á Founded in 1982 in Bradford on Avon

Á Listed on AIM in May 2013

Á Track record of significant profit growth

Á Over 95% of sales non UK

Á Strong focus on producing high end/high quality 

products

Á Customers include R&D divisions of world leading 

automotive companies.



What we do

Å Improved Vehicle Dynamics 

ÅBrakes, Steering and Suspension

ÅAdvanced Safety Systems 

ÅComputer Vehicle Models

ÅDriverless Car Technology
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AB Dynamics products are used by our customers in the following 
development areas: 



What we really do.

Å We are a solutions provider to the
Motor Industry 

Å At £250,000 t/o per head, we are
an IP and know-how company

Å We help our customers design
and make vehicles that are safer 
and more pleasing to drive
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AB Dynamics value is our effective and rapid deployment of  IP



Our capabilities
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ΧΦ Lƴ ƘƻǳǎŜ ŘŜǎƛƎƴ ŀƴŘ Ŧƛƴŀƭ ŀǎǎŜƳōƭȅ 

Mechanical Electronics/Electrical Software Novel Final  Product



2017 Highlights 
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FinancialHighlights

OperationalHighlights

Revenues increased 20.0% to £24.6 million (2016: £20.5million)

Adjusted operatingProfit increased 26.2% to £5.9 million (2016: £4.7million)

Adjusted fully diluted EPS increased by 22.5% to 28.28p (2016: 23.09p)

Finaldividend of 2.00p per ordinary share,3.331p for the year up 10% (2016: 3.025p)

Strong balance sheet with net cash of £9.6m (2016: £10.4m)

Completedthe moveinto new£8.4m stateof the art factoryandoffices

Demandfor DrivingRobotsandGuidedSoftTargetsat anall-time high

ADASmarketcontinuesto showstronggrowthasOEMsdevelopvehicle capabilities

Conductingdemonstrationsof newaVDSasprojectmovestowardscommercialproduction

Recordorderbookprovidingvisibility into Q3 FY2018

Oversubscribedequity fundraising in December2016, to support development of new
productsandservices,newfacilitiesandenhancedroutesto market



Growth Drivers

Å Market drivers:

ï Global  spending on automotive R&D continues to grow especially in Asia and N America.

ï Introduction of ADAS and Autonomous Vehicle Technology demanding new testing technology

ï Greater dependency on computer aided design, virtual testing and simulation by customers for new 
vehicle development

Å Investment:

ï The company has invested in and continues to expand its manufacturing and R&D facilities 

ï Responding to customer support needs by establishing regional technical and sales support hubs

ï We continue to recruit of high calibre personnel for R&D, sales support and manufacturing roles

ï Building internal and external capacity to accelerate new product development 

ï Corporate management to drive business development and technology acquisition

Å Technology:

ï CTO role and dedicated business teams in place to drive new business and product development 
program

ï Growing software capability to respond to customers  move to virtual product development

ï New driverless test track applications 

ï New advanced Simulators and laboratory testing technology
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Automotive R&D
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Synergies
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